Tips on writing a press release 

Before you start: Line up people who are willing to be quoted and can speak to reporters who want to write about your event or news item. Think about appropriate messengers for the news item. Clients and their families are often the best messengers of news. An articulate 6th grader often has more chance getting quoted than a local doctor! You may write the quote for them and get permission to attribute the quote to the messenger. It happens all the time. Do not use people’s quotes without their permission. Get parental permission before quoting children.

Know the media: Call each media outlet to find out which reporter covers health care or education (depending on the story) and ask whether the reporter prefers to receive news by mail, fax or email. Don’t send the same info to more than one person at a publication or broadcast station. If you are emailing a press release, send it individually to each reporter. Do not email to large groups of people, as you might be labeled “spam” by their servers. Paste the press release into the body of the email and also attach it as a Word document. 

Start strong. How often do you read beyond the first paragraph or two of a story? You need to have a strong opening to convince the reader that your story is worth finishing.  What is the hook?
Not everything is news. Just because you are celebrating your 20th anniversary as an SBHC does not mean that is something the Oregonian will cover. What sets you apart from the pack of non-profits and community groups trying to get exposure? If you are reporting on a milestone, make sure that you attribute your success or failures to one or more events. If your site has experienced success in an area, tell the world what you did right. Show the cause and effect.  
Do the reporter’s job. Many small town papers and on-line sites are more than happy to use your press release word for word in their papers. You might even see your “by-line” in the paper. Radio news will also sometimes read directly from your release.  Keeping that in mind, write your release as if you were writing a story for the paper. More frequently, a journalist will use your press release to write his or her own story. A good press release answers all of the "W" questions (who, what, where, when and why) and has stories to tell.

Tell Stories. Use real life examples to illustrate how your clinic solved a child’s health problem, or access problem. Identify the problem and identify why your clinic or policy option is the right solution for the problem. Real life examples help to capture the hearts of your audience and are a powerful communication tool.
Beware of jargon. The best way to communicate your news is to speak plainly, using ordinary language. Jargon is language specific to certain professions or groups and is not appropriate for general readership. 

SAMPLE OF A SUCCESSFUL PRESS RELEASE

Contacts: 
Betse Thielman
Director, Sacagawea Health Center

(503) 366 7645
News Release: 

Student’s Gift is Music to Sacagawea Health Center
Fourteen-year-old among three major donors this Fall

St. Helens, OR. October 24, 2006  – Alex Csak first came to Sacagawea Health Center for a sport’s physical.  He left with a passion to help other kids get the same kind of accessible, affordable health care he received at this elementary school health clinic.  This week, Alex presented Sacagawea Health Center with a check for $600, the first ever major donation to the clinic by a single student.

Now a high school freshman, Alex is an accomplished musician who has produced a CD of his own music.  But rather than buying video games or an Ipod with the proceeds from his CD sales, Alex donated his money to the Sacagawea Health Center. 

“I wanted to give Sacagawea the money to help them serve more people.  I had the ability to help someone who really needed it.  Everyone has the strength to help others, but our greatest weakness is thinking we can’t,” said Alex. 

“We were floored when we received a check from Alex for $600. His gift shows that what we do matters to students, so much so that they financially support our work” said Robin Loper, the Sacagawea Health Center founder and program director and St. Helens School District Nurse.

While the majority of students seen at Sacagawea Health Center attend elementary school, the clinic serves a growing number of middle and high school students who have siblings enrolled as patients, or who appreciate having such easy and affordable access to health care. 

“School-based health centers are an important access point for many children in Oregon,” said Loper. “Nearly one-third of our Sacagawea Health Center patients have no health insurance, and many are on the Oregon Health Plan. Having a health center in school makes access to health care possible for these kids.”
Oregon has 45 school-based health centers, and more are in the planning stages. Though Sacagawea does not bill students for their care, many school health centers are able to bill private and public insurance for the services they offer. With parent permission, all students may receive services at these health centers, regardless of their ability to pay.
--MORE--

Sacagawea Health Center has received two other significant donations from the community this school year.  Bank of the West contributed $5,000 to the health center in support of clinic operations.  

“We know school-based health care benefits children in our community,” said Patty Hickman, Bank of the West Manager.  “Sacagawea Health Center provides kids with medical and mental health services at school, where they are five days a week, so they can quickly return to the business of learning.”  
And as a testament to Sacagawea Health Center’s value to St. Helens education community, a teacher recently made an anonymous $3,000 donation to the clinic.  Studies by John’s Hopkins and Emory University show that school-based health centers decrease absenteeism, tardiness, and school discipline and behavior problems. “Teachers know that having a health center on campus helps them do their jobs,” said school nurse Robin Loper.
“We are so grateful for these three generous donations,” said Betse Thielman, Sacagawea Health Center’s director. “We do our best to keep the actual costs associated with overhead and administration as low as possible through contributions, corporate donations and our annual ‘Touch the Heart of a Child’ art auction. But the need for Sacagawea Health Center’s services continues to grow—along with the St. Helens School District student population—while revenues remain stable.  That is why we are so grateful for these generous donations.”

--END--

The center is located at 1060 Eisenschmidt Lane, just behind the Lewis & Clark Grade School.  For more information about Sacagawea Health Center, call Betse Thielman, health center director, (503) 366-7645.
To learn more about school-based health centers in Oregon, contact Liz Smith Currie, policy director, Oregon School Based Healthcare Network (503) 236-9754
