Framing for Adolescent Health

· How we communicate and the specific language we use is inextricably linked to how it is received.

· Framing is: the way a story is told and the way it cues up the shared and durable cultural models that people use to make sense of the world.

· We need to present simplified concepts by selecting the right “triggers”: symbols, pictures, metaphors and messengers to get our point across in the way we want

Important Lesson 1: If the facts don’t fit the frame, it’s the facts that are rejected, NOT the frame.  

Important Lesson 2: Don’t “bridge” – i.e., stating the anticipated objection up front.  Instead, state your intended topic using the words you want to use.

Important Lesson 3: Establish a common frame by focusing on “Level 1” values: Freedom, justice, community, responsibility, progress, success, etc.  Don’t drill down to specific issues until you’ve set the common frame.

4 Steps to Communicating the Message

1. Establish adolescents as “us”: they are our next neighbors, taxpayers, employees, etc.
2. Share an adolescent development fact (e.g., brain architecture: Adolescent brains are structured differently from adult brains, and will emit chemicals in stressful situations that prevent neurons from making connections with each other.  This impedes health brain development.)

3. Link development with adolescent need: healthy youth need experiences that shape them positively and build connections to the rest of society (this is accomplished through…xyz program)

4. Share benefit to community: when youth benefit, the entire community benefits.  We need to establish linkages that will sustain our society, our way of life, our values, etc.  

Other Framing Issues

Avoiding negative frames: Avoid “risky youth” terminology and crime prevention language.  Use “all youth” instead of “at-risk youth” language.

Pictures of youth: include adults, show youth actively involved and engaged in community, express shared values

Spokespeople/presenters: Research shows that Elders and Researchers/Scientists are most effective because have no perceived stake

Program naming: Community Youth Connections vs. Teen Incarceration Prevention Skills

Support parents: Include audience members who are parents by validating them, including them in program/presentation language
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